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Research Questions

Hypothesis

- RQ1: What is the environmental impact of anti-consumption
lifestyles?

- H1: Voluntary simpliﬁers, frugals and tightwads have a lower
environmental impact than non-anti-consumers.

- RQ2: How big is the environmental impact of anti-consumers
compared to consumers with a high concern for the
environment?

- H2: Environmentally concerned consumers have a lower
environmental impact then consumers with no or a very low
concern for the environment.

Conceptual Development

- H3-5: Frugal consumers (H3), voluntary simpliﬁers (H4) and
tightwads (H5) have a lower environmental impact than
environmental concerned consumers.

Anti-Consumption
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Voluntary reduction of the acquisition, use and disposal of
commoditized goods and services (Lee et al., 2011)
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Figure 2: Resulting environmental impact indices

Anti-Consumption Lifestyles
Frugality: resourceful use of goods and services, perception of
pleasure when saving (Lastovicka et al., 1999; Rick, Cryder &
Loewenstein, 2008)

Discussion & Conclusions
- Voluntary Simplicity: signiﬁcant correlation with environmental
concern plus strong anti-materialistic nature and intrinsic
motivation for a simple life

Voluntary Simplicity: reduced spending on goods and services to
live a simple life, satisfaction obtained by cultivation of nonmaterialistic values (Iwata, 1999; Nepomuceno & Laroche, 2015)

Anti-materialistic
attitude

Tightwadism: strong attachment to money, perception of pain
when spending (Rick et al., 2008)
Anti-Consumers and the Environment
Everyday practices of anti-consumption express an individual’s
concern referring to their self-concepts and can be seen as
elements of sustainable lifestyles (Black and Cherrier, 2010;
Cherrier et al., 2011)
Focus on the reduction of consumption of resources rather than
minimizing negative consequences (Fujii, 2006)
Environmentally Concerned Consumers
Purchasing decision based in part on social or environmental
criteria (Dunlap et al., 2000)
Insuﬃcient and contradictory information may demotivate from
sustainable consumption (Moisander, 2007)
Negative relationship found between self-reported environmental
behavior and overall ecological attitude (Oskamp et al., 1991)
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- Online survey English / German: 245 participants
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Figure 3: Factors of voluntary simplicity favoring a low environmental impact

- Measuring propensity towards anti-consumption lifestyles,
environmental concern and consumption pattern of 27
products and services

- Tightwadism: no signiﬁcant correlation with environmental
concern, spending behavior unlikely to be based on concerns
for environment, rather on perceived pain of spending

- Quantiﬁcation of environmental impact of each product or
services by factor Eipi : percentage of its relative contribution to
global warming etc. (Tukker et al., 2005)

- Environmental Concern: high confusion and demotivation lead
to lack of engagement in eﬃcient sustainable consumption

- Calculation of Environmental Impact Index (EI):
for product categories with p.<.05 and r<-.50 for each lifestyle

- Frugality: Focus on resourceful use of goods rather then limited
acquisition

Limitations
- Sample mainly low-income (students) from Germany
for all xi = EIpi and yi = ri of respective product category

- No distinction between organic and regular products
- Quantitative study with self-reported behavior

